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Focused on complex SharePoint solutions, Envision IT 
is the “go-to” partner for Microsoft SharePoint, 
building integrated public web sites, Intranets, 
Extranets, and web applications that leverage your 
existing systems anywhere over the Internet. 

Envision IT 



 

Envision IT Overview 

• 22 years of experience 

• 10 years of SharePoint experience 

• Microsoft Gold Partner 

• Multiple award winner 

• Located in Mississauga, ON 



Services 

Extranets, 
Intranets, 

Internets and 
Collaboration 

Portals 

From Envisioning, 
Technical and 

Creative Designs, 
Building and 

Testing, Training, 
and Support 

Custom 
Development 

Upgrades and 
Migrations 



Products 



Training 

 

 

Envision IT has 20 years of experience in delivering 
corporate training. We offer 2 end-user training courses for 
SharePoint: 

• SharePoint Collaboration 

• Web Content Management 

 





Single Infrastructure for Intranet, Internet, and Extranet Portals 



SharePoint Feature Areas 
Ribbon UI 

SharePoint Workspace 

SharePoint Mobile 

Office Client and Office Web App Integration 

Standards Support 

Tagging, Tag Cloud, Ratings 

Social Bookmarking 

Blogs and Wikis 

My Sites 

Activity Feeds 

Profiles and Expertise 

Org Browser 

List Enhancements 

Audio and Video Content Types 

Enterprise Content Types 

Metadata and Navigation 

Document Sets 

Document IDs 

Multi-stage Disposition 

Records 

Social Relevance 

Phonetic Search 

Navigation 

FAST Integration 

Enhanced Pipeline 

PerformancePoint Services 

Excel Services 

Chart Web Part 

Visio Services 

Web Analytics 

SQL Server Integration 

PowerPivot 

Business Connectivity Services 

InfoPath Form Services 

External Lists 

Workflow 

SharePoint Designer 

Visual Studio 

API Enhancements 

REST/ATOM/RSS 



WCM Key Features 

• Non-technical users create pages based on templates 
called layouts 

• Uses familiar Ribbon interface 
• Web parts can display content from list or libraries with 

no user intervention required 
• Out of the box workflows and approvals 
• Multi-lingual capabilities through variations 
• Audience Targeting 
• Advanced Search Capabilities 
• Can be highly customized 
• Granular permissions 

 
 



Publishing Site Page Rendering 

FileName

Welcome.aspx

PageLayout

PageLayout.aspx

Title

Welcome To News

Body

Lorem ipsum dolor sit ...

Image

/Images/Chair.jpg

1. 
Welcome.aspx 

page is 
requested 

2. Page layout 
associated with 
page is retrieved 

3. Master page 
associated with 
site is retrieved  

4. Controls in page 
layout render 
content from 

page’s fields into 
the page 

PageLayout.aspx
Title

Body
Image

Date

ByLine

Field Control 

Field 
Control 

Field Control 
Field Control 
Field Control 

Field Control 

http://foo.com/bar/pages/welcome.aspx 

MasterPage.master



Hosting Options 

• On Premise 

• Hosting Centre 

• Office 365 

 Only suitable for Intranets 

• Windows Azure 

 Just announced FIS on Azure VM option 



SharePoint for Internet Sites 

Core Technologies 

Extranet Technologies 

Enabling Technologies 

  Enterprise Content Management 

  Web Publishing 

  Out-of-the-box Workflows 

  Social Networking (for authenticated users) 

  Search 

  InfoPath Services 

  SharePoint Business Intelligence  

     (Excel Services and PerformancePoint) 

  Access Services 

  Visio Services 

  Rights for FAST Search for SharePoint  

     (for use outside the firewall)***  

 

 

Blogs 

Business Data Connectivity Service 

Claims-Based Authentication 

Discussions 

Mobile Connectivity 

Multilingual User Interface 

Permissions Management 

Ribbon and Dialog Framework 

SharePoint Workspace 

Streamlined Central Administration 

Wikis 

Workflow 

 

 

Virus protection  

Block inappropriate content 

Multiple Antivirus engines – keyword filtering 

Configurable alerts 

Single point security controls for access policies 

Access control based on user identity, role and device 

Inactivity timeouts and re-authentication 

Clean up cache\temp files at session termination 



 Enterprise Content Management 

 Web Publishing 

 Out-of-the-box Workflows 

 Social Networking (for authenticated 

users) 

 Search 

The ideal solution for small to medium-

sized businesses to reach their customers 

on the internet with easy-to-use Web 

Content Management and compliance for  

single domains*.  

Product Details 

Features 

SharePoint Standard CAL Features 

 Single Domain License for Internet or 

Extranet Use 

 A license is required for every server 

(WFE, SSA, Index) providing standard 

capabilities 

 Step-up SKU to Enterprise is available to 

customers with active SA** 

Licensing 

 + Enterprise CAL Features 

 Enterprise Content Management 

 Web Publishing 

 Out-of-the-box Workflows 

 Social Networking (for authenticated 

users) 

 Search 

 InfoPath Services 

 SharePoint Business Intelligence (Excel 

Services and PerformancePoint) 

 Access Services 

 Visio Services 

 Rights for FAST Search for SharePoint (for 

use outside the firewall)***  

The ideal solution for enterprise customers 

with multiple domains, across many 

geographies who want to provide high 

availability to their site visitors combined with a 

powerful search experience. 

Product Details 

Features 

SharePoint Standard CAL Features 

 Multiple Domain License for Internet or 

Extranet Use 

 A license is required for every server (WFE, 

SSA, Index) providing enterprise 

capabilities 

 Customers will require a completely new 

license of FIS Enterprise if a customer only 

purchased the license to FIS Standard 

Licensing 

 FAST ESP 5.3 

 FAST Search Designer 

 Interaction Management Services (IMS) 

 Content Transformation Services (CTS) 

 Languages (all) 

 Connectors (all) 

FAST provides the platform for driving 

high-volume commerce and content 

experiences uniquely personalized to the 

individual. For highly tailored search 

solutions or highly personalized 

experiences for ‘top tier’ websites, FAST 

Search for Internet Sites provides the 

industry leading solution. 

Product Details 

Features 



Products 



• Easy delegation of user management to business 

• Self-registration, approvals, forgotten password reset 

• Single URL and sign-on for AD 



• Stream video smoothly from a variety of 
sources 

• Simplifies embedding videos in SharePoint 
web content 

 



• Rich display of photographs on a web page 

• Easy for content authors to update 



• Web part to support rotating banners 

• Supported on iPad and mobile devices 

• Easy for content authors to update 



• Eliminate ugly page not found errors 

• Make sure external links still work on your 
new site 

• Shortened URLs for marketing purposes 



Some examples 

• Your new public SharePoint website has 
incoming links from external sites pointing to 
now invalid URLs from the old site 
 i.e. if Facebook had a link to an article on 

your old site 
• You’d like to provide a short URL to pages deep 

inside your site 
• Bookmarked pages have changed 
• Site visitors mistype your URL in their browser 
• An author has left a broken link on a page 



Features 

• The Envision IT Custom 404 for SharePoint will 
eliminate 404 errors and provide a richer user 
experience 

• It is configurable in the following instances: 
 Exact Match - redirects visitors from an old URL to the 

matching new one 
 Starts With - redirects visitors from a particular part 

of your site to a specific page 
 Contains Match - selects common keywords in a bad 

URL and redirects users to the related page 
 Default – a catch-all for any other bad URLs 



Old URL linked on an external site: 
www.envisionit.com/content.asp?
L=E&DocID=9 

Goes to Old Site 

Old URL linked on an external site: 
www.envisionit.com/content.asp?
L=E&DocID=9 

Goes to New Site 

http://www.envisionit.com/content.asp?L=E&DocID=9
http://www.envisionit.com/content.asp?L=E&DocID=9
http://www.envisionit.com/content.asp?L=E&DocID=9
http://www.envisionit.com/content.asp?L=E&DocID=9


Old URL linked on an external site: 
www.envisionit.com/content.asp?
L=E&DocID=9 

Redirects to New Page on the New Site: 
http://www.envisionit.com/Products/News/Pages/En
vision-IT-Wins-2010-Microsoft-IMPACT-Award.aspx 

http://www.envisionit.com/content.asp?L=E&DocID=9
http://www.envisionit.com/content.asp?L=E&DocID=9
http://www.envisionit.com/Products/News/Pages/Envision-IT-Wins-2010-Microsoft-IMPACT-Award.aspx
http://www.envisionit.com/Products/News/Pages/Envision-IT-Wins-2010-Microsoft-IMPACT-Award.aspx
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http://www.envisionit.com/Products/News/Pages/Envision-IT-Wins-2010-Microsoft-IMPACT-Award.aspx
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http://www.envisionit.com/Products/News/Pages/Envision-IT-Wins-2010-Microsoft-IMPACT-Award.aspx
http://www.envisionit.com/Products/News/Pages/Envision-IT-Wins-2010-Microsoft-IMPACT-Award.aspx
http://www.envisionit.com/Products/News/Pages/Envision-IT-Wins-2010-Microsoft-IMPACT-Award.aspx
http://www.envisionit.com/Products/News/Pages/Envision-IT-Wins-2010-Microsoft-IMPACT-Award.aspx
http://www.envisionit.com/Products/News/Pages/Envision-IT-Wins-2010-Microsoft-IMPACT-Award.aspx
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Types in: www.envisionit.com/eum 
Shortened URL 

Redirected to: www.envisionit.com/Products/Pages/Extranet-
User-Manager-for-SharePoint.aspx 
Full Target URL 

http://www.envisionit.com/eum
http://www.envisionit.com/Products/Pages/Extranet-User-Manager-for-SharePoint.aspx
http://www.envisionit.com/Products/Pages/Extranet-User-Manager-for-SharePoint.aspx
http://www.envisionit.com/Products/Pages/Extranet-User-Manager-for-SharePoint.aspx
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http://www.envisionit.com/Products/Pages/Extranet-User-Manager-for-SharePoint.aspx


Types in: www.envisionit.com/badurl 
Mistyped URL 

Redirected to: www.envisionit.com/products/pages/custom-
404-default.aspx 
Default 404 Page 

http://www.envisionit.com/badurl
http://www.envisionit.com/products/pages/custom-404-default.aspx
http://www.envisionit.com/products/pages/custom-404-default.aspx
http://www.envisionit.com/products/pages/custom-404-default.aspx
http://www.envisionit.com/products/pages/custom-404-default.aspx
http://www.envisionit.com/products/pages/custom-404-default.aspx




OUR EXPERIENCE 

































 

Some of Our Clients 

http://www.camh.net/
http://www.marchofdimes.ca/dimes/people_with_disabilities_caregivers/
https://secure.envisionit.com/marketing/WebImages/MtSinai_logo.gif
http://www.sickkids.on.ca/default.asp
http://upload.wikimedia.org/wikipedia/en/9/9d/Unicef_logo.gif
http://www.envisionit.com/Logos/Logo Grontmij.jpg
http://www.en.moldmasters.com/


FEATURE DEMONSTRATION 



SEARCH ENGINE OPTIMIZATION 



SEO Introduction 

• Critical for internet facing sites 

• Requires planning from the beginning 

• Content means everything 

• Search engines change; sites need to adapt 

• Keywords tagging is not useful 



Refiners 

Ads 

Ads 

Maps 

Results 







SEO BEST PRACTICES 

Source:  Search Engine Optimization Starter Guide 
http://static.googleusercontent.com/external_content/untrusted_dlcp/www.google.com/en//webmasters/docs/search-engine-optimization-starter-guide.pdf  

http://static.googleusercontent.com/external_content/untrusted_dlcp/www.google.com/en/webmasters/docs/search-engine-optimization-starter-guide.pdf
http://static.googleusercontent.com/external_content/untrusted_dlcp/www.google.com/en/webmasters/docs/search-engine-optimization-starter-guide.pdf
http://static.googleusercontent.com/external_content/untrusted_dlcp/www.google.com/en/webmasters/docs/search-engine-optimization-starter-guide.pdf
http://static.googleusercontent.com/external_content/untrusted_dlcp/www.google.com/en/webmasters/docs/search-engine-optimization-starter-guide.pdf
http://static.googleusercontent.com/external_content/untrusted_dlcp/www.google.com/en/webmasters/docs/search-engine-optimization-starter-guide.pdf
http://static.googleusercontent.com/external_content/untrusted_dlcp/www.google.com/en/webmasters/docs/search-engine-optimization-starter-guide.pdf
http://static.googleusercontent.com/external_content/untrusted_dlcp/www.google.com/en/webmasters/docs/search-engine-optimization-starter-guide.pdf
http://static.googleusercontent.com/external_content/untrusted_dlcp/www.google.com/en/webmasters/docs/search-engine-optimization-starter-guide.pdf
http://static.googleusercontent.com/external_content/untrusted_dlcp/www.google.com/en/webmasters/docs/search-engine-optimization-starter-guide.pdf
http://static.googleusercontent.com/external_content/untrusted_dlcp/www.google.com/en/webmasters/docs/search-engine-optimization-starter-guide.pdf


Create Unique, Accurate Page Titles 

• Do 
 Accurately describe the page's content  
 Create unique title tags for each page 
 Use brief, but descriptive titles 

• Avoid 
 choosing a title that has no relation to the content on the 

page using default or vague titles like "Untitled" or "New 
Page 1" 

 using a single title tag across all of your site's pages or a 
large group of pages 

 using extremely lengthy titles that are unhelpful to users 
 stuffing unneeded keywords in your title tags 



Make Use of the "description" Meta Tag 

• Do 

 Accurately summarize the page's content 

 Use unique descriptions for each page  

• Avoid 

 writing a description meta tag that has no 
relation to the content on the page 

 filling the description with only keywords 

 copying and pasting the entire content of 
the document into the description meta tag 



Improve the Structure of your URLs  

• Do 

 Use words in URLs (/pages/About-Us.aspx) 

 Create a simple directory structure   

• Avoid 

 having deep nesting of subdirectories like 
".../dir1/dir2/dir3/dir4/dir5/dir6/page.html" 

 using odd capitalization of URLs 



Make Your Site Easier to Navigate  

• Navigation is very important for search engines 

 helps search engines understand what content the 
webmaster thinks is important 

• Plan out your navigation based on your homepage  

 

 



Make Your Site Easier to Navigate 

Ensure more convenience for users by using 
‘breadcrumb lists’ 

 



Make Your Site Easier to Navigate  

• Do 
 Create a naturally flowing hierarchy 
 Use mostly text for navigation 
 Put an HTML site map page on your site, and use an XML 

Sitemap file  
 Have a useful 404 page  

• Avoid 
 letting your HTML site map page become out of date with 

broken links  
 creating an HTML site map that simply lists pages without 

organizing them, for example by subject  
 allowing your 404 pages to be indexed in search engines 



Offer Quality Content and Services  

• Interesting sites will increase their recognition 
on their own  

• Anticipate differences in users' understanding 
of your topic and offer unique, exclusive 
content  



Offer Quality Content and Services  

• Do 

 Write easy-to-read text  

 Stay organized around the topic 

 Create fresh, unique content 

 Create content primarily for your users, not search 
engines  



Offer Quality Content and Services  

• Avoid 
 writing sloppy text with many spelling and 

grammatical mistakes  

 embedding text in images for textual content  

 dumping large amounts of text on varying topics 
onto a page without paragraph, subheading, or 
layout separation 

 inserting numerous unnecessary keywords aimed 
at search engines but are annoying or nonsensical 
to users  



Write Better Anchor Text  

• Suitable anchor text makes it easy to convey 
the contents linked 

 tells users and search engines something about 
the page you're linking to 

 



Writing Better Anchor Text 

• Do 

 Choose descriptive text  

 Write concise text  

 Format links so they're easy to spot  

 Think about anchor text for internal links too  



Writing Better Anchor Text 

• Avoid 

 writing generic anchor text like "page", "article", or "click here" 

 using text that is off-topic or has no relation to the content of 
the page linked to 

 using the page's URL as the anchor text in most cases 

 writing long anchor text, such as a lengthy sentence or short 
paragraph of text  

 using CSS or text styling that make links look just like regular text 

 using excessively keyword-filled or lengthy anchor text just for 
search engines 

 creating unnecessary links that don't help with the user's 
navigation of the site 



Optimize your use of images  

• Image-related 
information can be 
provided for by using 
the "alt" attribute 

• Store files in specialized 
directories and manage 
them using common file 
formats  

 



Best Practices 

• Do 

 Use brief, but descriptive filenames and alt text  

 Supply alt text when using images as links  



Use Heading Tags Appropriately 

• Use heading tags to emphasize important text  

 



Use Heading Tags Appropriately 

• Do 
 Imagine you're writing an outline  
 Use headings sparingly across the page  

• Avoid 
 placing text in heading tags that wouldn't be helpful in 

defining the structure of the page 
 using heading tags where other tags like <em> and 

<strong> may be more appropriate 
 erratically moving from one heading tag size to 

another 
 excessively using heading tags throughout the page 

 



Make Effective Use of Robots.txt 

• Restrict crawling where it's not needed with 
robots.txt  

 A "robots.txt" file tells search engines whether 
they can access and therefore crawl parts of your 
site  

 This file, which must be named "robots.txt", is 
placed in the root directory of your site  



Make effective use of robots.txt 

• Do 

 Use more secure methods for sensitive content  

• Avoid 

 allowing search result-like pages to be crawled  



Campaign Tracking and Web Analytics 

• Analytics available out of the box 

 Trend Reports 

 Rank Reports 

 



Campaign Tracking and Web Analytics 

• Other options 

 Google Analytics 

 Web Trends 

 Other 3rd part products such as Intlock 
(http://www.intlock.com) 



Intlock Marketing Suite 



SOCIAL MEDIA 



Get Social! 



Social Media Tips 

• Include Visible Social Media Buttons 

• Integrate Social Where it Makes Sense 

• Include Up-to-Date Buttons 

• Include Share Buttons 

• Use Analytics 

• Don’t Over-Do It 



QUESTIONS? 



THANK YOU! 


